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INTRODUCTION 
Social media sites are become an important part of our daily life. We use social media sites like Facebook, Instagram, 

Twitter, and TikTok to keep in touch with friends and family, learn about current events, and share our thoughts and 

experiences. Social networking is also an effective way to promote health. Healthcare providers can use the wide reach and 

power of social media to talk to patients and the general public, share health information, and encourage healthy behaviours. 

[1]  

Social media is very important for health promotion and health policy because it raises awareness, helps people alter their 

behaviour, gets communities involved, collects data, and encourages action and advocacy. Social media is becoming more 

and more significant for health promotion and policy changes since it gives people new ways to reach and connect with a 

wide range of people. In the last few years, social media has become a really useful way to talk to each other and share 

information. Social media platforms are everywhere now, and they give people and groups an unprecedented way to 

connect and communicate health-related messages with a lot of people [2]. Consequently, social media has emerged as an 

increasingly vital element of health promotion initiatives. This paper examines the changing role of social media in health 

promotion. We will look at how social media has been used to promote health and stop sickness, as well as what it can and 

can't do. We will look at the numerous kinds of health-related content that people share on social media, such as knowledge 
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 Abstract 

This study investigated the impact of social media utilisation on health education and health promotion among 

students at Imo State University, Owerri. The investigation was directed by three objectives, three research 

questions, and three hypotheses. A quantitative cross-sectional survey methodology was employed. The sample 

comprised 300 randomly chosen pupils. A verified and dependable questionnaire was utilised as the instrument for 

data gathering. The Pearson Chi-square (χ²) test at the 0.05 level of significance was used to count and analyse the 

data. The results showed that 35.7% of students said they "often" looked for health-related material on social media, 

29.0% said they "sometimes" did, 25.9% said they "always" did, and 1.7% said they "never" did. About the kind of 

health information that people looked at the most, 33.6% looked at nutrition and diet material, 23.7% looked at 

exercise and fitness content, and 12.2% looked at sexual health content. When asked how credible they thought the 

health information was, 36.6% said it was moderately credible, 34.2% said it was very credible, and 3.4% said it 

was not believable. A significant majority (86.8%) responded that the health information acquired from social media 

had impacted their health behaviour, whereas 13.2% had no effect. Of those who were affected by behavioural 

impact, 31.7% said they were more aware of health issues, 26.1% said they ate better, 21.4% said they were more 

active, and 19.7% said they had better mental health. The study found that social media sites are very good at 

spreading health education information and are very important for health promotion programs for college students. 

Health educators were told to make sure that the information posted on social media is correct, based on evidence, 

and in line with public health safety requirements. 
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about health, behaviours connected to health, and social support. We will also talk about the problems and moral issues 

that come up when using social media to promote health, such as privacy, accuracy, and accessibility [3]. 

Over the past few decades, our understanding of health and how behavioural, socio-cultural, and system-level factors affect 

health outcomes has changed a lot. This change is mostly due to improvements in technology, since more and more people 

from all walks of life and all over the world are using mobile devices that are connected to the Internet. Social media is 

one technical breakthrough that is used by 2.82 billion individuals throughout the world. Social media is the term for the 

things that people do, say, and act on when they get together online to talk about, discuss, and learn about things. There 

are now tens of thousands of social media sites that help people stay healthy. Social media is often used in health promotion 

to connect with others and develop communities, as well as to help patients and clinicians make better healthcare decisions 

[4]. 
 

Patients, clinicians, mobile health, and social media all have important roles to play in promoting health. This shows how 

important it is to have safe data management that can help make medicine more personalised and public health policies 

fairer. It's hard to picture public health without social media these days. Social media is seen as acceptable and useful by 

many groups of people, and it has a lot of potential to promote health equity among disadvantaged groups (like low-income, 

rural, and older adults) [5]. However, there is still not enough consistent evidence to show that social media can improve 

public health outcomes and trends. [5] To maximise the potential of social media for enhancing public health, it is essential 

to properly utilise these technical resources to develop scalable, culturally tailored health promotion initiatives and 

campaigns. Unfortunately, there is still not enough evidence on how to do this in the field of health promotion. It is crucial 

to learn more about the pros and cons of using social media for health promotion since health education experts need to 

measure the pros against the cons of spreading false information to the general population. [6] Interactivity is a key part of 

social media. Social media makes it easier to share information and build communities through online conversations that 

let users make their own material, including blogs and online discussion boards. In turn, this information can be very useful 

for health education professionals who are looking for formative research to plan, change, and assess programs and 

campaigns with priority audiences. Social media consistently provides platforms for consumers to disseminate strategic 

health messages across popular channels such as Facebook, YouTube, and Pinterest, utilising diverse modalities including 

text, images, videos, and GIFs. Additionally, recent breakthroughs in analytics have enhanced the ability of researchers 

and practitioners to calculate and assess metrics that evaluate the implementation process of social media, along with any 

health-related implications and outcomes linked to its deployment [8]. 
 

Social media is a term for interactive technology that make it easier for people in virtual communities and networks to 

create, share, and combine material like ideas, interests, and other kinds of expression. Social media platforms have been 

essential for sharing health information, especially with younger people like students [9]. The use of social media in public 

health education has been on the rise because it can break down physical barriers that usually make it hard for people to 

get healthcare help and services. As health promotion becomes more deeply established in Internet-based programming, 

health education specialists must become more skilled in computer-mediated settings that enhance consumer health 

experiences both online and offline [10]. It is essential to cultivate a comprehensive grasp of the advantages and 

disadvantages of utilising social media in the field, as health education specialists persist in evaluating its benefits against 

any concerns and obstacles to usage. Some researchers posit that social media significantly contributes to health promotion 

and policy by enhancing awareness, facilitating behavioural change, engaging communities, collecting data, and fostering 

advocacy and activism. Could this also apply to the students of Imo State University, Owerri? Comprehensive research is 

necessary to explicitly investigate the impact of social media on health education practices among students, focussing on 

both advantages and obstacles. 
 

MATERIALS AND METHODS 

Area of the study 
The study was conducted in Imo State University, Owerri, in Owerri Municipal LGA of Imo State, Nigeria. 
 

The population of the study 
The target population for the study comprised about one thousand two hundred (1,200) undergraduate students enrolled in 

various faculties and departments in Imo State University, Owerri. 
 

Ethical consideration/Informed Consent 
Ethical consideration was obtained from the school of postgraduate studies, Imo State University, Owerri who approved 

the study. Consent of individual respondents was sought before administering the instrument of data collection. 
 

Instruments for data collection 
The instrument for data collection was researcher-designed, structured questionnaire on the impact of social media use on 

health education and health promotion among students of Imo State University, Owerri. The questionnaire came in 6 

sections namely A,B,C,D,E. Section A contains three questions on personal data of the respondents. (age, gender, faculty). 
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Section B comprises of three items on social media usage. Section C consists of three questions on Health Education 

Content.  Section D consists of three questions on impact on Health Behaviours and Attitudes. Section E consists of three 

questions on Health Campaign and Initiatives. 
 

Validity of the instrument 
Copies of the instrument were sent alongside the objectives of the study and the research questions to three experts in the 

area of health education and health promotion to peruse and critique the instrument.  The modifications, constructive 

criticisms and suggestions of these experts were adopted to achieve validity for the instrument. 
 

Reliability of the instrument 
To achieve the reliability of the instrument, test-retest technique was used. Twenty copies of the instrument were 

administered to students of Federal University of Technology, Owerri (FUTO), which was not part of the study population. 

Ten days later, the same but fresh copies of the instruments were administered the results of the two were tallied and 

analyzed using Pearson Product Moment Correlation Coefficient to obtain the reliability coefficient of 0.82, indicating a 

strong positive correlation which implied that the instrument was reliable. A reliability coefficient of 0.7 and above reveal 

high positive correlation. 
 

Method of data collection 
Data collected were tallied and analyzed using descriptive statistics of frequencies and percentages; Pearson Chi-square 

(ꭓ2) was used to test the null hypotheses at 0.05 level of significance. 
 

Statistical analysis 
The data were analyzed using Pearson Product Moment Correlation Coefficient to obtain the reliability coefficient of 0.82, 

indicating a strong positive correlation which implied that the instrument was reliable. A reliability coefficient of 0.7 and 

above reveal high positive correlation. 
 

Table 1: Age Distribution of the Respondents 

Variable Frequency Percent Valid Percent Cumulative Percent 

<18 10 3.4 3.4 3.4 

18-24 273 92.5 3.4 95.9 

25-30 10 3.4 3.4 99.3 

31-35 1 3 3 99.7 

>35 1 3 3 100 

Total 295 100 100  
 

Table 2: Gender Distribution of the Respondents 

Variable Frequency Percent Valid Percent Cumulative Percent 

Male 84 28.5 28.5 28.5 

Female 211 71.5 71.5 100 

Total 295 100 100  
 

Table 3: Faculty Distribution of the Respondents 

Variable Frequency Percent Valid Percent Cumulative Percent 

Health Sciences 70 23.7 23.7 23.7 

Environmental 35 11.9 11.9 35.6 

Education 100 33.9 33.9 69.5 

Law 90 30.5 30.5 100 

Total 295 100 100  
 

Table 4: Social Media Platform used by the Respondents 

Variable Frequency Percent Valid Percent Cumulative Percent 

Facebook 130 22.5 22.5 22.5 

Instagram 112 19.4 19.4 41.9 

Twitter 52 9.0 9.0 50.9 

TikTok 139 24.0 24.0 74.9 

Youtube 77 13.3 13.3 88.2 

Others 68 11.8 11.8 100 

Total 578 100 100  
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Table 5: Hours spent per day on social media 

Variable Frequency Percent Valid Percent Cumulative Percent 

<1 hour 47 16.5 16.5 16.5 

1-2  93 32.7 32.7 49.3 

3-4  77 27.1 27.1 76.4 

5-6 34 12.0 12.0 88.4 

>6 33 11.6 11.6 100.0 

Total 284 100.0 100.0  
 

Table 6: Visitation Rate of Health-Related Information on Social Media 

Variable Frequency Percent Chi-Square P-Value 

Never 5 1.7   

Rarely 23 7.7   

Sometimes 86 29.0 20.3 0.001 

Often 106 35.7   

Always 77 25.9   

Total 297 100.0   
 

Table 7: Types of health information frequently access on social media 

Variable Frequency Percent Chi-Square P-Value 

Nutrition and Diet 187 33.6   

Exercise and Fitness 132 23.7   

Mental Health 72 12.9 9.474 0.023 

Disease prevention 91 16.3   

Sexual health 68 12.2   

Others 7 1.3   

Total 557 100.0   
 

Table 8: Credibility of health information shared on social media 

Variable Frequency Percent Chi-Square P-Value 

Not credible 10 3.4   

Slightly credible 24 8.1   

Moderately credible 108 36.6 13.74 0.001 

Very credible 101 34.2   

Extremely credible 52 17.6   

Total 295 51.0   
 

Table 9: Has the health information you accessed on social media influenced your health behaviours 

Variable Frequency Percent Valid Percent Cumulative Percent 

Yes 256 86.8 87 86.8 

No 39 13.2 13 100.0 

Total 295 100.0 100.0  
 

Table 10: If yes, in what ways has it influenced your health behaviors? 

Variable Frequency Percent Chi-Square P-Value 

Improved diet 126 26.1   

Increased physical 

activity 

103 21.   

Better mental health 

practices 

95 19.7 43.74 0.001 

Increased awareness 

of health issues 

153 31.7   

Others 5 1.0   

Total 482 100.0   
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Table 11: How has social media influenced your attitudes towards health and wellness? 

Variable Frequency Percent Chi-Square P-Value 

Very negatively 5 1.7   

Negatively 9 3.0   

Neutral 48 16.2 33.94 0.001 

Positively 189 63.9   

Very Positively 45 15.2   

Total 296 100.0   
 

Table 12: Have you participated in any health campaigns on social media? 

Variable Frequency Percent Valid Percent Cumulative Percent 

Yes 137 46.4 46.4 46.4 

No 158 53.6 53.6 100.0 

Total 295 100.0 100.0  
 

Table 13: If yes, which campaigns have you participated in? 

Variable Frequency Percent Chi-Square P-Value 

Vaccination drives 46 15.6   

Mental health 

awareness 

72 24.5 0.964 0.810 

Fitness challenges 89 30.3   

Disease prevention 

campaigns 

87 29.6   

Total 294 100.0   
 

Table 14: How effective do you think social media campaigns are in promoting health initiatives? 

Variable Frequency Percent Chi-Square P-Value 

Not effective 9 3.8   

Slightly effective 38 15.8   

Moderately effective 70 29.2 12.698 0.005 

Very effective 103 42.9   

Extremely effective 20 8.3   

Total 240 100.0   

 

DISCUSSION 
Ninety-three percent (93%) of the people who took part in the survey were students between the ages of 18 and 24. 71.5% 

of them were women and 28.5% were men. They came from four faculties: Health Sciences, Environmental Sciences, 

Education, and Law.  

The results showed that TikTok (24.0%) and Facebook (22.5%) were the two most popular social media sites among the 

people who answered the survey (Table 4). The poll showed that most of the people who answered (32.7%) spent 1 to 2 

hours a day on social media. About 11.6% said they would spend more than six hours a day on social media. ‘Researchers 

discovered that WhatsApp (97%) and Facebook (85%) were the most popular social media sites for college students. Their 

research additionally indicated that undergraduates devoted an average of 2-3 hours daily on social media [11].  

Social media sites are here to stay when it comes to sharing health information and teaching the public. The results of this 

study showed that 35.7% of the people who answered said they "often" saw health-related content on social media, 29.0% 

said they "sometimes" saw health education content, and only 1.7% said they "never" saw health education content. Table 

7 looked at the kinds of health information that students often found on social media. About 34% looked up information 

about diet and nutrition, 23.7% looked up exercise and fitness, and 12.2% looked up sexual health. When asked how 

reliable they thought health information published on social media was, 36.6% said it was somewhat reliable, 34.2% said 

it was very reliable, and 3.4% said it was not reliable (Table 8). The results indicated that social media platforms were 

highly effective in delivering health education content. The results are consistent with the findings of [12], which indicated 

that utilising social media for mental health initiatives is a beneficial strategy, as it enables outreach to numerous individuals 

in a brief timeframe. The report also talked about how more and more people are becoming aware of mental health issues 

thanks to the successful use of digital media to spread information. The results of [13] also supported the findings of this 

investigation. These concordant findings may be ascribed to the globalisation of the world, with social media platforms 

serving as the cohesive element. 
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Social media has a very important role in affecting people's health knowledge, attitudes, and behaviours. Table 9 examined 

the replies of research participants about the influence of health information on social media on their health behaviours. 

The results indicated that 86.8% of respondents acknowledged that their health behaviours had been affected by health 

information, whilst 13.2% asserted that they were not influenced by health information on social media. Of the people who 

said that social media information changed how they acted when it came to their health, 31.7% said it was because they 

were more aware of health issues, 26.1% said it changed their diet, and 19.7% said it changed how they took care of their 

mental health (Table 4). Table 11 displayed the outcomes of replies on the impact of social media on respondents' attitudes 

towards health and wellbeing. Approximately 64% of respondents indicated that health-related content on social media had 

a good impact on them, while 1.7% asserted it had a significantly negative effect. The findings of this study corroborated 

those of [14], indicating that, in addition to Twitter, social media usage among students at the University of Calabar has 

considerably impacted the alteration of their lifestyles. The findings are analogous, given both investigations utilised 

ordinary Nigerian university students. The outcome corresponds with [15], indicating that 46% of youth reported altering 

their health-related behaviours due to social media exposure, while 43% experienced positive influences on their health-

related behaviours, and only 24% reported negative effects. It may be stated that young people all over the world have 

comparable traits, which is why the results are the same. 

Digital connectedness is changing how public health and wellness campaigns and programs work. Social media gives 

people and communities the capacity to make smart decisions and live healthier lives. 46.4% of the people who answered 

said they had taken part in a health campaign or initiative promoted on social media, while 53.6% said they had not (Table 

12). 30.3% of the people who said they took part in a health campaign on social media said it was a fitness challenge, and 

15.6% said it was a vaccination drive (Table 13). When asked how well social media campaigns worked to promote health 

programs, 42.9% said they were very good and 3.8% said they were not effective (Table 14). 
 

CONCLUSION  
The study's findings indicated that 35.7% of students frequently accessed health-related material on social media platforms, 

29.0% did so occasionally, and 25.9% did so consistently, while 1.7% reported never accessing such information. The 

results of the types of health information regularly accessible on social media indicated that the highest percentage (33.6%) 

of students accessed nutrition and food, followed by exercise and fitness (23.7%), and sexual health (12.2%). The 

credibility of health information posted on social media showed that 36.6% were somewhat credible, 34.2% were extremely 

credible, and 3.4% were not credible (Table 4.8). Consequently, it is determined that social media platforms were highly 

efficient in disseminating health education content among students.  

 

Among the students, 86.8% indicated that the health information they obtained from social media had impacted their health 

behaviours. The remaining 13.2% indicated that such health information has not affected their health behaviour . Of the 

students who said that social media had changed their health behaviour, 31.7% said that it had made them more aware of 

health issues, 26.1% said that it had made their diet better, 21.4% said that it had made them more active, and 19.7% said 

that it had made their mental health practices better. Regarding students' attitudes towards health and wellness, 63.9% 

indicated that social media had a positive impact on their attitudes; 15.2% stated their attitudes were very positively 

influenced; 16.2% expressed neutrality; 3.0% reported negative attitudes; and 1.7% indicated their attitudes were very 

negatively influenced. Consequently, it was determined that social media exerts a substantial impact on students' health 

habits and attitudes, predominantly in a favourable manner. 

  

Additionally, 46.4% of the students confirmed their involvement in a health campaign or effort disseminated via social 

media. The remaining 53.6% indicated they have not engaged in such a campaign or effort. Thirty percent of the students 

who took part said it was about fitness challenges, 29.6% said it was about illness prevention campaigns, 24.5% said it was 

about mental health awareness, and 15.6% said it was about vaccine pushes. The results also showed that 42.9% of students 

thought that social media efforts were very good at getting people to support health initiatives. Only 8.3% thought they 

were very good, and only 3.8% thought they weren't good at all. So, the conclusion is that social media sites are very 

important and successful tools for health promotion campaigns and initiatives. 
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